
Holding a successful 
fundraising sports event online



Offline? What do you mean…?
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Fundraising is all about awareness
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» Main goal and subsidiary goals.

» Clear messages – call to action.

» Target audience.

» Materials – changing assets depending on channel.

» Calendar.

» Budget.

» Monitoring.



Online events
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» Agenda: the creation of a tailored program for an
online event is still essential.

» There are multiple platforms where you can hold an
event, it must be taken into account that the basic
plans may have certain limitations.

» We must assess the false live events: sometimes
they can work, and sometimes they are a really bad
option.

» Key basic aspects: muting the microphones from the
very beginning, cameras on/off…



Solidarity Races

Are solidarity races useful?

» We often organize solidarity races
(once a year at least)

» We find them useful for
visibility/awareness

Communication channels and fundraising formulas

POLL



Virtual Races

» Organizing a virtual event is more complex than if it is held in
person.

» The key to success is the dissemination of the event: contact as
many key players as you can think of.

» We should take advantage of the resources already available in
the association.

» The support of famous people does not always have the expected
result.
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Virtual Races: ‘Race for hope’

FEDER experience - Advantages

» Over two thousand registrations.

» Most inclusive kind of race

» Choosing the moment

» Better virilization on social networks.

» Better internal rate of return.
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Virtual Races: How we did it?

FEDER experience - Steps to follow

» Favourable dates - a week instead of a day

» Aesthetics - maintain or renew?

» Select a partner
• Platform / Communication capacity / CSR

» Participants
• Target brainstorming / Databases / Prioritize

• Teams

» Collaborators
• Historical supports / Similar races / Visibility

» Internal communication

» Lessons learned
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Virtual Races: How we did it?

Communication

» Milestone to link

» Insistence in communication

» Press releases

» Social media

» Mail marketing

» Own channels

» Monitoring results
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Virtual Races: How we did it?

Involving the runner

Experience

» Thanks message when registering

» Sending of results

» Email with a personalized diploma

» Newsletter

» The runner should feel important: social networks
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Virtual Races: are side events real?

Online activities to boost a race

» Informative talk focused on the key aspects of
the campaign

» Live sports training

» Template on Instagram to nominate key people
and convey your wishes to the RD community

» Live online concert

» Storytelling for children: two stories about
inclusion

» Origami workshop

Communication channels and fundraising formulas



Virtual Races: are side events real?

Real life tips

» Schedule the activities and identify the target
audience in advance.

» False live shows.

» Positioning and visibility in advance.

» Partners of the entity and members of the
BoD.

» Aesthetics, timing and length.

Communication channels and fundraising formulas



Other examples: ‘En ruta’ (En route)

Hiking, mountaineering and cycling… during a 
pandemic

» ActívateEnRuta: individual workout shared
online.

» Balloons for Hope.
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Other examples: Fundación Telefónica

20,000 kilometers in ten days

» Solidarity sports challenge with a shared goal.

» Running, walking, cycling, and swimming…
individually but altogether.

» Mobile: App+platform to compete all over the world.
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Key tools to enrich our 
online projects



Tools: website

» Concise content, simple but mostly
informative

» Ensure visibility on the campaign's website,
either with banner or with a unique page of
that campaign

» Let's remember that it's aimed at a general
public, they may not be familiar with rare
diseases

You should never assume anything



Tools: Google Adwords

» The search engine par excellence is Google and SEM
positioning takes on a lot of relevance in awareness
campaigns

» Google Ads today is one of the most important
resources in online marketing

» NGOs have a $10,000 monthly ad scholarship

» This tool can be useful for both awareness-raising and
recruitment campaigns



Tools: Mailchimp

» Weekly newsletter in which we collect the most
relevant information for the external public.

» We use the Mailchimp for mail layout and sending to
the corresponding databases

» It is a tool that allows you to place information very
visual and intuitive, thus promoting dissemination.

» It offers very detailed statistics.

» It has more uses than the newsletter launch.



Tools: Bizum

» We should simplify the donation
management as much as possible for the
donor.

» It is important to offer secure payment
guarantees.

» This tool must always be accompanied by a
good dissemination.

» It is very important to request all the
necessary donor data for our association.



Social networks – Twitter 

» Post daily on Twitter.

» Program messages - Twitdesk.

» We prioritize the use of #Hashtag that are
trending that day.

» Shorten links - bitly.

» Create lists to have daily control of the news
about associative movement and people of
interest in the field of rare diseases.



Social networks – Instagram 

» Instagram is a social network that can
generate more saturation, compared to the
others.

» Streamline the posts further to avoid
saturation.

» No programming allowed.

» Difficult to insert links in posts and stories -
Linktree.

» There are several broadcast formulas: Post,
Story, IG Live, Reels.



Social networks – Facebook 

» Post daily.

» Programming - Creator studio from Facebook.

» This tool allows us to place more extensive
information than on Twitter, despite this
facility, we continue to shorten the links.

» Use hashtags in the messages.

» Fewer messages on Facebook: it is less
immediate than Twitter and can saturate.



Fundraising – Facebook 

» Facebook, Twitter and Instagram are some of
the most popular social networks with a very
varied user profile.

» Facebook offers the possibility for NGOs to
raise funds.

» Users can collaborate in different ways:
simple donation, for birthdays, or creation of
solidarity challenges.

» Like any other fundraising formula,
dissemination is the key to success.



Questions



Thank you!


